
THE FIRST 
ACHIEVERS 
OF 2012
Wall of Fame
(January)

The winners were invited to the 
ceremonial lunch on Thursday, 
8th March in California Pizza 
Kitchen - Mall of the Emirates.

Once again, thank you for your 
continued support in making 
this program a true success.

Keep on recognizing,
Louay

Dear Family,
I am proud and honored to 
announce the wall of fame 
winners for the first month of 
2012 as follows:

Total Cards: 229
Winner: Jose III Nailgas
 – 40 Cards – Dubai Mall

Total Cards: 435
Winner: Manohar Singh
 – 41 Cards – Dubai Mall

Total Cards: 11
Winner: Rubina Khan – 4 Cards
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Growing old is MANDATORY. 
Growing up is OPTIONAL.

HAPPY BIRTHDAY
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CINNABON/SBC
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PROGRESS OUTLINE

RECOGNITION CARD 2012

GAME QUOTES

Three out of these four shapes can be combined to form 
a square. Rotate the pieces as freely as you want when 
combining them. Which one of these shapes isn’t used?

Find the solution to this puzzle in our next issue!

Solution for last issue’s puzzle: 43

“Every job is a self-portrait of the 
person who does it. Autograph 

your work with excellence.”
Anonymous

“People may take a job for more 
money, but they often leave it for 

more recognition.”
Bob Nelson

“Anything is possible for one who 
believes it is so.”

Ian Hardy

Do you think your colleague is 
hard-working, ethical, customer oriented, and 
represents everything that Cravia stands for? 
Then this is your chance to recognize him/her 
and tell us why this particular person deserves 
to be singled out above everyone else! Keep in 
mind, your peers could be recognizing you at 

this moment…keep on recognizing!

a)

c)

b)

d)

ZwZ 
Sales Record - 2012

Monthly Sales Jan 2012

JBR Jan 2012

Daily Sales Jan 2012

JBR 27th Jan 2012

ZwZ
Sales Record - 2012

Monthly Sales Feb 2012

Abu Dhabi Feb 2012

Marina Feb 2012

Daily Sales Feb 2012

Marina 3rd Feb 2012

CINNABON/SBC
Sales Record - 2012

Monthly Sales Jan 2012

SBC Overall Sales Jan 2012

HSBC II - SBC Jan 2012

Abu Dhabi Executive 
Council Jan 2012

Daily Sales Jan 2012

DIFC - SBC 25th Jan 2012

JBR - CNB 20th Jan 2012

JBR - Total 20th Jan 2012

CINNABON/SBC 
Sales Record - 2012

Monthly Sales Feb 2012
Dubai Media City-SBC Feb 2012
Dubai Media City-
Total Feb 2012

JBR - CNB Feb 2012
JBR - SBC Feb 2012
JBR - Total Feb 2012
Ibn Battuta 2 Feb 2012
Daily Sales Jan 2012
Dubai Media City-SBC 23rd Feb 2012
JBR - SBC 3rd Feb 2012
Ibn Battuta 2 17th Feb 2012

The latest buzz, news,
and highlights from inside 

the heart of Cravia. 
A monthly affair. 

WITH THE TASTE OF CINNABON, 
DONNA KARAN DKNY LAUNCHES 

ANOTHER LIMITED EDITION 
FRAGRANCE FOR 2012!

THIS ISSUE FEATURES:

FOOTBALL 
FRENZY  

TAKES HOLD 
OF CRAVIA

Walid Hajj Column

THE POWER OF 
DESIRE TO WIN

WALL OF 

FAME YEARLY 

WINNER

THE 2011
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RECOGNIZE AND

BE

 RECOGNIZED

January Sales

REMOVE CARD TO BEGIN RECOGNIZING!

www.cravia.com

February Sales
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A MODEL OF EFFORT AND DILIGENCE 

The 2011 Wall Of Fame Yearly Winner
Every year we gather up the Wall of Fame 
cards to count the totals. As Cravia is 
filled with exceptional individuals, we are 
constantly impressed with the energy and 
hard work people put in to serve above 
and beyond the call of duty. However, 
there can only be one Yearly Winner to 
steal the show (and the prize!). 

And now, to the woman of the hour! 
We would like to extend a hearty 
congratulation and ‘well done’ to Zin Mar 
Myint from Dubai Marina Mall Cinnabon 
(currently in Ibn Battuta outlet), for gaining 
an impressive 186 cards and showing what 
it means to be a true Cravia warrior.  

Name: Zin Mar Myint
Age: 30
Marital Status: Single
Nationality: Myanmar

For how long have you been living 
in Dubai?

I have been living in Dubai for almost 1 
year and 5 months.

How and when did you join 
Cinnabon Team?

When I was looking for a job in my country, 
I applied to many recruitment agencies. 
One day they called to tell me that there 
were job vacancies in Cinnabon Dubai, 
so I did the interviews and the training, 
and here I’m working here today. I joined 
Cinnabon on 13th September 2010.

What’s the best part of being in 
the Cinnabon Team?

The team spirit and the motivation that we 
always receive from our managers.

When they called 
you one day 
before to come 

to the office without knowing 
that you are the Yearly Winner, what 
went through your mind?

On 5th February, Madame Priya called 
me to come the next day to the office. 
I was afraid, I thought maybe that I did 
something wrong or I’m facing a problem 
with my work, I did not know at all that I’m 
the Yearly Winner.
 
How did you feel when you were 
told that you are the Yearly Winner?

I was extremely happy and surprised, and I 
cried a lot; it was an amazing feeling.

What were the things that made 
you the winner this year?

The hard work, the commitment, 
always doing exactly what I’m told, 
and truly working from my heart.

What’s your plan for the future?

I want to work harder and always be the 
best in what I’m doing, and of course to 
be in a better position.

What would you recommend 
to the next Yearly Winner?

 
To work harder, give from his/her heart, 
follow standards and always listen to what 
other people have to say.

I want to thank my manager Sujith for 
always motivating me and listening to 
me, he’s like a father not just to me, but to 
the whole team here, he’s an inspiration 
to us. I would also like to send a 
big thanks to our Area 
Manager James.

What do limited edition designer 
fragrances and Cinnabon Cupcakes have 
in common? Quality. And that is why DKNY 
chose Cinnabon Cupcakes to promote 
the DKNY Limited Edition Sweet Delicious 
fragrance collection 2012. Travelers at 
Dubai International Airport’s Terminal 1 
and 3 were invoked and enchanted with 
a charming blend of sweet candy-like 
scents; Pink Macaroons, Creamy Meringues 
and Tart Key Lime. The one-of-a-kind 
promotion of the fragrances took place 
from 1st to 15th February, and from 1st to 
15th March, 2012.

The sky was clear, the weather pleasant. A 
cool breeze offset the sun’s heat. But none 
of that mattered because we were pumped 
and full of adrenaline for the football match 
between Lebanon and UAE. On Wednesday, 
29th February, 2012 Lebanon faced off 
against UAE at Al-Nahayan Stadium, Abu 
Dhabi, for the FIFA World Cup 2014 qualifiers. 
Many people from ZwZ and the head office 
jumped on the bus to Abu Dhabi and 
stormed into the stadium in full team spirit to 
cheer for their country. The atmosphere was 
remarkable, the Cravia support team was 
charged with energy and passion. Lebanese 

flags were flying high while supportive 
slogans were chanted to motivate the 
players. What followed was an epic game 
worthy of mention!

After a great display of showmanship, 
Lebanon lost to the hosts, UAE. However, 
given their previous victories and standing 
in their group, Lebanon still qualified to the 
AFC Fourth Round and is now a step closer to 
reaching the FIFA World Cup. Congratulations 
Lebanon!

Round trip ticket to 

his/her home country    

  
Seven days paid 

leave       

AED 2,000 in cash 

Special award 

certificate

THE YEARLY WINNER 

WILL RECEIVE: 

FOOTBALL FRENZY TAKES HOLD OF CRAVIA

HOW WE SHOW OUR SUPPORT!

The Bud Issue # 48 | March 2012

A couple of weeks ago I watched in total agony 
(as has been the case in recent years) the Saudi 
Arabian national football team lose the last game 
in the World Cup qualifiers in Australia from 
Australia 2-4. Losing that game was not really 
the news. The Saudi team has not been in form 
for the last few years and winning away from 
home, although was a hope, was not practically 
expected.

The significance of that game is in the way it 
played out. Saudi started the first half so well, with 
organization, discipline and a DESIRE TO WIN that 
was really encouraging. As a result, Saudi ended 
the first half leading 2-1, and all of a sudden my 
hopes (and those of 25 million other Saudis) were 
so high up.

The second half, though, showed how lack of 
wanting to win coupled with a total mess in 
football tactics and organization lead us to lose 
4-2. The desire to win, particularly, I thought 
disappeared as if it was a different team than the 
first half. Players were not fighting for the ball, 
not challenging the opponents strong enough, 
and there was no ‘fuel’ to power the team! As a 
result, we stopped performing for 45 minutes and 
conceded goal after goal in a humiliating manner; 
and more sadly, lost the chance to qualify for the 
World Cup 2014 for the second time after having 

a presence in this dream competition to any player 
for 12 consecutive years.

In business as in sports, I accept a defeat! But I 
won’t go down without a fight. I will make sure 
that I have given it everything I have before losing 
a new business venture or a game of table tennis! 
I do not believe at all in the saying that goes “it 
doesn’t matter if you win or lose, just enjoy the 
game!” This is nonsense as far as I am concerned! I 
play to win. I will give it everything I have to finish 
the game on top, not second, but first. I play fairly, 
but I am not playing just for ‘fun’. I have much more 
fun when I win. In business, I don’t have excess 
cash to waste in losing a venture. I earn my money 
and I will defend every penny in tears, every breath 
I have and to the very last minute. If I lose after 
that, at least I know I have tried my best.

In our societies we are used to the adjective “too 
competitive” as a negative trait of a person. I think 
it is the complete opposite. Being competitive and 
wanting to win is the driving force behind success. 
We all want to win, but putting this wish into action 
by fighting to win is what makes the difference. I 
aim to implant the sense of competitiveness and 
desire to win in my children, my staff and myself. 
Mediocre performance and average players don’t 
count. It is the star that makes the difference.

I have stopped playing football years ago due 
to knee injuries, but I hope I will be playing the 
game of business for many years to come. There is 
nothing that matches bringing to life a successful 
business venture. It is like winning the World Cup, 
the Olympic Gold medal. It is the ultimate trophy. 
And just like football, I cannot win the World Cup 
alone without a team of winners on my side, a 
team whose desire is to be on top. I hope you 
share with me the desire to fight till the last drop, 
because being on top is an unmatched reward! 
Keep winning and stay on top.
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Organizations are very similar in how they 
operate. Each department specializes in a 
distinct function and each individual works 
towards a common goal and objective. The 
dynamics of the business model is the same, 
the world over. Regardless of industry or 
sector, the work flow is very similar. The focus 
is typically around the end result and financial 
outcome.

These tangibles are no doubt critical for the 
success and sustainability of the business over 
the long term. Budgets and objectives are 
set and the movement towards achievement 
is universal and all encompassing. What 
is also important but often missed are the 
intangibles such as recognition and the power 
of motivation and praise.
People are at the heart of any success and the 
power of the individual is greater than any 

action plan, board meeting or corporate slogan. 
Collectively, we have 720 people working under 
our umbrella and I believe there is no greater 
force than having each individual in high spirits 
and motivated to conquer the challenges of 
each day. I must admit that everyone (including 
yours truly) enjoys being recognized.

The Wall of Fame is the platform that has 
helped us spread recognition across the 
organization, to the people that matter the 
most. Each month, we officially praise three 
champions with a nice lunch and special 
certificates of appreciation. However, once a 
year, we recognize one deserving individual for 
being the Best of the Best. Yes, number one. 
That person rises above all as he/she receives 
the most recognition cards for the entire year. 
The person I am speaking about received 186 
cards. Just imagine her work attitude and the 

positive outlook. Truly remarkable and worthy 
of special praise and recognition. I hereby 
salute our one and only winner of the yearly 
“Wall of Fame” program for 2011. Ladies and 
gentlemen, without any further a due, the 
winner is Zin Mar Myint – Cinnabon Dubai 
Marina Mall. Congratulations and thank you for 
being a true role model within Cravia.
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My nephew and I winning 
the New Year’s Party 

Foozball competition... 
Nothing beats a winning 

feeling.

SMELLS LIKE SWEET DELICIOUS

INTERVIEW WITH 

THE YEARLY WINNER

With the taste of Cinnabon, 
Donna Karan DKNY launches 
another limited edition 
fragrance for 2012!
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home, although was a hope, was not practically 
expected.

The significance of that game is in the way it 
played out. Saudi started the first half so well, with 
organization, discipline and a DESIRE TO WIN that 
was really encouraging. As a result, Saudi ended 
the first half leading 2-1, and all of a sudden my 
hopes (and those of 25 million other Saudis) were 
so high up.

The second half, though, showed how lack of 
wanting to win coupled with a total mess in 
football tactics and organization lead us to lose 
4-2. The desire to win, particularly, I thought 
disappeared as if it was a different team than the 
first half. Players were not fighting for the ball, 
not challenging the opponents strong enough, 
and there was no ‘fuel’ to power the team! As a 
result, we stopped performing for 45 minutes and 
conceded goal after goal in a humiliating manner; 
and more sadly, lost the chance to qualify for the 
World Cup 2014 for the second time after having 

a presence in this dream competition to any player 
for 12 consecutive years.

In business as in sports, I accept a defeat! But I 
won’t go down without a fight. I will make sure 
that I have given it everything I have before losing 
a new business venture or a game of table tennis! 
I do not believe at all in the saying that goes “it 
doesn’t matter if you win or lose, just enjoy the 
game!” This is nonsense as far as I am concerned! I 
play to win. I will give it everything I have to finish 
the game on top, not second, but first. I play fairly, 
but I am not playing just for ‘fun’. I have much more 
fun when I win. In business, I don’t have excess 
cash to waste in losing a venture. I earn my money 
and I will defend every penny in tears, every breath 
I have and to the very last minute. If I lose after 
that, at least I know I have tried my best.

In our societies we are used to the adjective “too 
competitive” as a negative trait of a person. I think 
it is the complete opposite. Being competitive and 
wanting to win is the driving force behind success. 
We all want to win, but putting this wish into action 
by fighting to win is what makes the difference. I 
aim to implant the sense of competitiveness and 
desire to win in my children, my staff and myself. 
Mediocre performance and average players don’t 
count. It is the star that makes the difference.

I have stopped playing football years ago due 
to knee injuries, but I hope I will be playing the 
game of business for many years to come. There is 
nothing that matches bringing to life a successful 
business venture. It is like winning the World Cup, 
the Olympic Gold medal. It is the ultimate trophy. 
And just like football, I cannot win the World Cup 
alone without a team of winners on my side, a 
team whose desire is to be on top. I hope you 
share with me the desire to fight till the last drop, 
because being on top is an unmatched reward! 
Keep winning and stay on top.
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Organizations are very similar in how they 
operate. Each department specializes in a 
distinct function and each individual works 
towards a common goal and objective. The 
dynamics of the business model is the same, 
the world over. Regardless of industry or 
sector, the work flow is very similar. The focus 
is typically around the end result and financial 
outcome.

These tangibles are no doubt critical for the 
success and sustainability of the business over 
the long term. Budgets and objectives are 
set and the movement towards achievement 
is universal and all encompassing. What 
is also important but often missed are the 
intangibles such as recognition and the power 
of motivation and praise.
People are at the heart of any success and the 
power of the individual is greater than any 

action plan, board meeting or corporate slogan. 
Collectively, we have 720 people working under 
our umbrella and I believe there is no greater 
force than having each individual in high spirits 
and motivated to conquer the challenges of 
each day. I must admit that everyone (including 
yours truly) enjoys being recognized.

The Wall of Fame is the platform that has 
helped us spread recognition across the 
organization, to the people that matter the 
most. Each month, we officially praise three 
champions with a nice lunch and special 
certificates of appreciation. However, once a 
year, we recognize one deserving individual for 
being the Best of the Best. Yes, number one. 
That person rises above all as he/she receives 
the most recognition cards for the entire year. 
The person I am speaking about received 186 
cards. Just imagine her work attitude and the 

positive outlook. Truly remarkable and worthy 
of special praise and recognition. I hereby 
salute our one and only winner of the yearly 
“Wall of Fame” program for 2011. Ladies and 
gentlemen, without any further a due, the 
winner is Zin Mar Myint – Cinnabon Dubai 
Marina Mall. Congratulations and thank you for 
being a true role model within Cravia.
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My nephew and I winning 
the New Year’s Party 

Foozball competition... 
Nothing beats a winning 

feeling.

SMELLS LIKE SWEET DELICIOUS

INTERVIEW WITH 

THE YEARLY WINNER

With the taste of Cinnabon, 
Donna Karan DKNY launches 
another limited edition 
fragrance for 2012!



THE FIRST 
ACHIEVERS 
OF 2012
Wall of Fame
(January)

The winners were invited to the 
ceremonial lunch on Thursday, 
8th March in California Pizza 
Kitchen - Mall of the Emirates.

Once again, thank you for your 
continued support in making 
this program a true success.

Keep on recognizing,
Louay

Dear Family,
I am proud and honored to 
announce the wall of fame 
winners for the first month of 
2012 as follows:

Total Cards: 229
Winner: Jose III Nailgas
 – 40 Cards – Dubai Mall

Total Cards: 435
Winner: Manohar Singh
 – 41 Cards – Dubai Mall

Total Cards: 11
Winner: Rubina Khan – 4 Cards

HEADOFFICE

Growing old is MANDATORY. 
Growing up is OPTIONAL.

HAPPY BIRTHDAY
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CINNABON/SBC

5 6

PROGRESS OUTLINE

RECOGNITION CARD 2012

GAME QUOTES

Three out of these four shapes can be combined to form 
a square. Rotate the pieces as freely as you want when 
combining them. Which one of these shapes isn’t used?

Find the solution to this puzzle in our next issue!

Solution for last issue’s puzzle: 43

“Every job is a self-portrait of the 
person who does it. Autograph 

your work with excellence.”
Anonymous

“People may take a job for more 
money, but they often leave it for 

more recognition.”
Bob Nelson

“Anything is possible for one who 
believes it is so.”

Ian Hardy

Do you think your colleague is 
hard-working, ethical, customer oriented, and 
represents everything that Cravia stands for? 
Then this is your chance to recognize him/her 
and tell us why this particular person deserves 
to be singled out above everyone else! Keep in 
mind, your peers could be recognizing you at 

this moment…keep on recognizing!

a)

c)

b)

d)

ZwZ 
Sales Record - 2012

Monthly Sales Jan 2012

JBR Jan 2012

Daily Sales Jan 2012

JBR 27th Jan 2012

ZwZ
Sales Record - 2012

Monthly Sales Feb 2012

Abu Dhabi Feb 2012

Marina Feb 2012

Daily Sales Feb 2012

Marina 3rd Feb 2012

CINNABON/SBC
Sales Record - 2012

Monthly Sales Jan 2012

SBC Overall Sales Jan 2012

HSBC II - SBC Jan 2012

Abu Dhabi Executive 
Council Jan 2012

Daily Sales Jan 2012

DIFC - SBC 25th Jan 2012

JBR - CNB 20th Jan 2012

JBR - Total 20th Jan 2012

CINNABON/SBC 
Sales Record - 2012

Monthly Sales Feb 2012
Dubai Media City-SBC Feb 2012
Dubai Media City-
Total Feb 2012

JBR - CNB Feb 2012
JBR - SBC Feb 2012
JBR - Total Feb 2012
Ibn Battuta 2 Feb 2012
Daily Sales Jan 2012
Dubai Media City-SBC 23rd Feb 2012
JBR - SBC 3rd Feb 2012
Ibn Battuta 2 17th Feb 2012

The latest buzz, news,
and highlights from inside 

the heart of Cravia. 
A monthly affair. 

WITH THE TASTE OF CINNABON, 
DONNA KARAN DKNY LAUNCHES 

ANOTHER LIMITED EDITION 
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